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Agenda.

Time Topic
01. 10 mins The big picture and the business case for sustainability.
02. 15 min Certificate presentation and
03. 10 mins The importance of engagement & communication
04. 20 mins Brainstorming session in smaller groups: Your focus areas.
05. 5 mins Next steps

~
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Why are we In a climate crisis?
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The response to the
climate crisis.

Al ask you, what must wanehe$§antinet o
in the Caribbean, in Africa, in Latin America, in the Pacific, when

both ambition and regrettably, some of the needed faces at

Glasgow are not present? What excuse should we give for the
failure?o

Mia Mottley
President of Barbados

eopl e, li.vin
pﬁThls i S ag

whol e economy adjus
products or renewable solutionsé
wi || be rewarded. [é] The tran
greatest commercial op

Mark Carney
UN Special Envoy on Climate Action and
Finance

©2021 Fderedhidakk
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Al n January 2020,
Jamaica to see family for the 8
first time in four years, and B
we went to a beach that | went ,

to as a kid, and it was nearly R
gone because of sea'{

nPeople who I|ive ri@
shor e; that 6s their h
their businesses, their S

livelihood. And they
have the same power that | do,

living in the UK, to create

change and to stop this from
happening. o

Mikaela Loach
Climate Activist.

©2021 PlanetMark 12



Social justice Is deeply
iInterconnected with the
Global Goals.

The Sustainable Development Goals (SDGSs), also known as the
Global Goals, are a collection of 17 interrelated goals set by the
United Nations. They cover a broad range of social and economic

development issues. These include poverty, hunger, health, education,

climate change, gender, equality, water, sanitation, energy.

SUSTAINABLE ™ &
DEVELOPMENT \J%n® ALS

1
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POVERTY

GENDER
EQUALITY

@

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

o

CLIMATE 1 LIFE
ACTION BELOW WATER

3

IERO
HUNGER

(({
W

CLEAN WATER
AND SANITATION

10 REDUCED
INEQUALITIES
VN

(=)

15 o

GOOD HEALTH
AND WELL-BEING

e

SUSI'AINABLE CITIES
ANI] COMMUNITIES

16 PEACE, JUSTICE
AND STRONG
INSTITUTIONS

(4

QUALITY
EDUCATION

|

DEGENT WORK AND
ECONOMIC GROWTH

i

1 2 RESPONSIBLE
CONSUMPTION
AND PRODUCTION

O

PARTNERSHIPS
FOR THE GDALS

@
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Four in ten Brits have turned away
U from fast fashion in favour of

COP26: World leaders promise to end H :
deforestation by 2030 sustainable shopplng

Nine in ten Brits will happily buy 'wonky' fruit and veg, while four in ten are upcycling more -
with furniture and clothes being most common projects

The response: Climate
Change in the
headlines.

Carbon: How calls for climate justice
are shaking the world

e i
A 9-Year-Old's UK Plastic Waste Petition Has Got Over 80K Signaturesina
Week

Renewable energy has ‘another record
year of growth’ says IEA

5 TR T U - ek A Ve

Renewables will account for about 95% of growth in global power-
generation capacity up to the end of 2026, finds energy agency Sh ell pull s out Of a U K Oll ﬁ el d

targeted by climate activists.

[\ SE
GETTY IMAGES

COP26: UK firms forced to show how
they will hit net zero

By Robert Plummer & Beth Timmins
BBC News

Indigenous peoples by far the best
guardians of forests - UN report

® 20 minutes ago

copze ‘ Preservmg Latin America’s forests is vital to fight the climate crisis
andd

ion is lower in indi territories

Eat this to save the world! The most
sustainable foods - from seaweed to
venison

TIMES EARTH

Turn your pension green — the
Whgt should wglbe scolﬁinlg ifwe Wa[r‘l[ to help fight the climate Richal.d Clll'tis alld In“y Adefope

crisis from our kitchens? The question has never been more
important or confusing - here is a guide to help you get started way

©2021 PlanetMark 15



The Business Case for
Sustainabillity.
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It just makes business
sense.

Jo)

Attract and retain talent
79% of millennial employees are loyal to companies
that care about their effect on society.

Grow profits
As customers reward sustainable businesses.

Future proof the business
From understanding long-term effects
of social and environmental issues.

Increase cost savings
From energy bills, retaining staff and more financial
security.

I

Greater transparency
Leads to progress, collaboration and
customer trust.

X,

Gain competitive advantage
From understanding long-term effects
of social and environmental issues.

©2021 PlanetMark
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Sustainable change, in three

TMFE steps.

@ Measure

You candédt manage what you UWmlndaking your teamb6s passWenl anthel p share your achi

measure. knowledge .

©2021 PlanetMark 19



Your Business Impacts
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Total carbon footprint.
Yearly COMFARS

Source Category 2020 2021
Electricity 2.8 15
Fleet Travel 38.6 23.3
Natural Gas 5.6 6.0
Procurement 0.2 0.1
Waste & Recycling 0.02 0.02
Water 0.2 0.1
Total 47.5 31.1

All rows and tables are rounded to one decimal place.

This may lead to slight discrepancies in totals within the report.

-34.6%

Carbon footprint by emission source for year ending 2020 and 2021 , tCO ,e
50
= N
Water 40
Waste & Recycling 35
30
Procurement
25
® Natural Gas 20
Fleet Travel 15
® Electricity 10
5
. — o
2020 2021

The above figures are based on location-based figures.

©2021 PlanetMark
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TOtaI Carbo n fo Otp r| nt Carbon footprint by emission source for year ending 2021, tCO e

Location FASEY

1.5, 5%
0.1, 1%
= Electricity
Reporting year: 6.0, 19%
1 April 2020 to 31 March 2021 = Fleet Travel
Reporting Boundary: I
London office operations (10 Ewhurst road, London SE4 1AQ). = Natural Gas
. _ 31.1
Emissions measured: Procurement tCO,e
Electricity, T&D losses, natural gas, water, waste, fleet, paper us.
Highlights: Waste & Recycling
Carbon footprint (tCO,e): 31.1
Per employee (tCO.e): 1.1
Next reduction target: 5% * Water
Data quality score: 16 out of 20
23.3, 75%
Note: Your carbon footprint is reported two ways; one is using the location based method of calculating Scope 2 electricity
emissions and the other the market based method. A location-based method reflects the average emissions intensity of grids
on which energy consumption occurs (using mostly grid-average emission factor data). A market-based method reflects
All rows and tables are rounded to one decimal place. This may lead to slight discrepancies in totals within the report emissions from electricity that companies have purposefully chosen (or their lack of choice).

©2021 PlanetMark 24
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TOtaI Carbo n fo Otp r| nt Carbon footprint by emission source for year ending 2021, tCO e

Market #SE)

0.1, 1% 0.1, 0%
= Electricity
Reporting year: 6.0, 20%
1 April 2020 to 31 March 2021 = Fleet Travel
Reporting Boundary: I
London office operations (10 Ewhurst road, London SE4 1AQ). = Natural Gas
. _ 29.7
Emissions measured: Procurement tCO,e
Electricity, T&D losses, natural gas, water, waste, fleet, paper us.
Highlights: Waste & Recycling
Carbon footprint (tCO,e): 29.7
Per employee (tCO.e): 1.1
Next reduction target: 5% * Water
Data quality score: 16 out of 20
23.3, 79%
Note: Your carbon footprint is reported two ways; one is using the location based method of calculating Scope 2 electricity
emissions and the other the market based method. A location-based method reflects the average emissions intensity of grids
on which energy consumption occurs (using mostly grid-average emission factor data). A market-based method reflects
All rows and tables are rounded to one decimal place. This may lead to slight discrepancies in totals within the report emissions from electricity that companies have purposefully chosen (or their lack of choice).
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Total carbon £ [<goN<

31.1 Total emissions equivalent to 1.1

~ N
— =R  E—

000 | »

[100 °_°© | ‘ |
| I
Building Travel Waste Water Procurement
7.5tCO ,e 23.3tCO ,e 0.02tCO ,e 0.1tCO ,e 0.1tCO ,e

Used enough
electricity to power 2
UK homes for one
year.

Travelled 2 times

around the world.

Produced waste that
weighs the same as
0.07 London buses.

20 Litres per

employee per day.

84 sheets of paper
used per day.

©2021 PlanetMark
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Carbon footprint.

BN GS

Notes:

A Electricity emissions decreased 47% compared to YE2020 whilst
consumption decreased 42%.

A Natural gas emissions and consumption increased 6% compared to
YE2020.

Building emissions for year ending 2020 and 2021, tCO ,€

m Fuel - Natural Gas

Electricity Transmission
& Distribution

Buildings 2020 2021
L _ m Electricity Generation
Electricity Generation 2.6 14
Electricity Transmission & Distribution 0.2 0.1
Fuel - Natural Gas 5.6 6.0
Total 8.5 7.5

[100] All rows and tables are rounded to one decimal place. This may lead to slight discrepancies in totals within the report.

2020 2021

The above figures are based on location-based figures.

©2021 PlanetMark
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Carbo N fo Otp rl nt Fleet travel emissions for year ending 2020 and 2021, tCO e

Fleet 14/

45
Notes:
40
A Overall fleet emissions decreased 39% compared to YE2020. ® Fleet - Petrol 35 -
Fleet Travel 2020 2021 Fleet - Hybrid 30
25
Fleet - Car Electric - 0.5 Fleet - Diesel
20 -
Fleet - Diesel 32.4 18.8 = Fleet - Car Electric
) ' 15
Fleet - Hybrid i 0.4 10
5
Fleet - Petrol 6.1 3.7 0
2020 2021
Total 38.6 23.3

[ 1 |
All rows and tables are rounded to one decimal place. This may lead to slight discrepancies in totals within the report.

©2021 PlanetMark
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Carbon footprint.

WASTE

Notes:

A Waste emissions have stayed the same from YE2020 to YE2021.

Waste & Recycling 2020 2021
EfW - Mixed Municipal 0.003 0.003
Recycling - Mixed Municipal 0.02 0.02
Total 0.02 0.02

@ All rows and tables are rounded to one decimal place. This may lead to slight discrepancies in totals within the report.

Waste emissions  for year ending 2020 and 2021, tCO

= Recycling - Mixed
Municipal

m EfW - Mixed
Municipal

0.020
0.018
0.016
0.014
0.012
0.010
0.008
0.006
0.004
0.002
0.000

2020

7€

2021

©2021 PlanetMark
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Carbon footprint.

JHIEF

Notes:

A Overall waste emissions and consumption decreased 26% compared to
YE2020.

Water 2020 2021
Water - Supply 0.1 0.04
Water - Treatment 0.1 0.1
Total 0.2 0.1

ﬁ» All rows and tables are rounded to one decimal place. This may lead to slight discrepancies in totals within the report.

Water emissions  for year ending 2020 and 2021, tCO

Water - Treatment

m Water - Supply

0.2
0.2
0.2
0.1
0.1
0.1
0.1
0.1
0.0
0.0
0.0

2020

,€

2021

©2021 PlanetMark

30



\LJ/
S

\J

Carbo N fo Otp rl nt Procurement emissions for year ending 2020 and 2021, tCO ,e

FROCUREM BT

0.30
Notes:

0.25
A Paper emissions decreased 64% compared to YE2020.

0.20

® Paper - Primary

Procurement 2020 2021 0.15
Paper - Primary 0.2 0.1 0.10
Total 0.2 0.1 0.05

0.00

2020 2021

AN
' All rows and tables are rounded to one decimal place. This may lead to slight discrepancies in totals within the report.

©2021 PlanetMark
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Total carbon footprint.
BY SCOFE

Scope tCOze %
Scope 1 28.5 91.7%
Scope 2 2.2 7.1%
Scope 3 0.4 1.3%
Total 31.1

All rows and tables are rounded to one decimal place. This may lead to slight discrepancies in totals within the report.

Total carbon emissions by Scope for year ending 2021, tCO ,€

= Scope 1

Scope 2

= Scope 3

22 70 0.4, 1%
2, 7%

31.1tCO,e

28.5, 92%

©2021 PlanetMark
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Looking ahead.
Targets for next year.

P RN A W o 8

Total carbon Total carbon Carbon reduction
footprint reduction (5%) per employee (5%)

31.1tCO,e 1.6 tCO ,e 0.06 tCO ,e

X h 3 WRM & B~g [ B0

5 7 S = T, W b, 2 ¥ R

Ty Ty D B, R H s S0
Pt Pt L : oy
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Target setting.

A Decade of Action : Pathways to Net Zero through varying emissions reduction trajectories

100%

Planet Mark 5%

80% annual reduction

A 5% year on year reduction is the
minimum annual reduction
recommended by the Planet Mark.

60%
Planet Mark 12%

annual reduction

A 12% year on year reduction is based on
the mean average reduction achieved
by the Planet Mark holders in Ye2019.

40%

A A 12% year on year reduction from a
2019 baseline will set you on track to
meet the UK target Net Zero by 2050.

% of Baseline Emissions (2019)

20%

Net Zero 2050
0%

2019 2025 2030 2035 2040 2045 2050

©2021 PlanetMark 36
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Measure your
contributions to
soclety.

Reveal your full sustainability story by
adding social value to Planet Mark
certification.




& @ <

Our engagement experts will wunlock your employeeos
take ownership of environmental impacts

©2021 PlanetMark
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Bringing out the best
In people, together.

Together, we celebrate every
commitment and champion every
success, providing positive
reassurance to help you drive
change from within.

A Planet Mark Awards
A Toolkits

A Workshops

A Webinars

A Online platform

©2021 PlanetMark
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Community
Platform.

A An to connect you
with our entire community of
organisations committed to creating a
brighter future.

A The opportunity to share insights,
resources and tool

A Ask questions, get answers from others
on the journey.

A A way to get wider members of your
organisation engaged, as all your
employees are welcome.

A Find Planet Mark Members to do
business with, helping with Scope 3
carbon footprints.

©2021 PlanetMark
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Home
Discovery
Members
About

Invite

Topics
Events

Companies

Groups

PlanetMark Community

A home for sustainability conversations driving organisational t

0

; PERSONAL FEED ~ gY LAST ACTIVITY

Featured  sirwmons

Start #

Members Lunch Networking

Welcome!

Carbon Measurement & Reduct...

7

1

ransformation

1


https://community.planetmark.com/feed
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Workshops.

ST
-

Workshop

Description

Sustainability Energiser

A one-hour session for everyone in the business. It
raises awareness about sustainability, the business
case for acting on climate change and the carbon
footprint of the company. Includes brainstorm session
inviting participants to come up with solutions.

Sustainability Plan
Workshop

A two-hour session which lifts the lid on operational
carbon emissions, supporting a brainstorming sessions
to understand impacts and consider actions that can
make a material difference. Participants leave with a
one-year Sustainability Plan with SMART targets, roles
and responsibilities.

Business Sustainability
Essentials Training

A three-hour session covering the basics of business
sustainability and the role your employees can adopt in
driving change from within. Offered as both public and
private event.

Stakeholder Engagement
Workshop

A 30 minute - one hour session, focussing on the

member s sustainability journ
ahead with the view to encourage their

suppliers/customers to join. Q&As, networking

opportunity.

Net Zero Carbon Solutions

No matter what stage in your net zero journey you are
on, from committing to a target to creating the action
plan needed to get there, this suite of workshops is
here to support you.

©2021 PlanetMark
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Cool Earth
FARNERSHF

Protecting our rainforests is one of our
best lines of defence against climate
change.

The Eden Project
FARNERHP

The Eden Project, an educational
charity, connects us with each other and
the living world, exploring how we can
work towards a better future.

A Cool Earth is helping rainforest
communities to protect nearly 100,000
hectares of biodiversity rich rainforest
across three continents.

AKeep a lookout for qua
Carboné virtual wor ksh
team starting March 2022.

A 5% of profits donated to the Eden A Behind this huge milestone are

Project. thousands of families whose futures
have been transformed.
A We have protected one acre of Peruvian
rainforest in your company name.
eden project *
proj coolearth

©2021 PlanetMark N 4 2 —}



PlanetMark
Certified.

Empowering

change
for aggr/ 27

Your achievements @ A : future.

www.planetmark.com @theplanetmark
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Communicate at a
glance.

We provide you with marketing
materials to tell the world about your
achievements.

A Use the Planet Mark assets to
communicate your contribution to a
brighter future.

A Use the #DecadeofAction

A Visit our website to learn more:
www.planetmark.com

©2021 PlanetMark

M, We are 7290 holders
V of the Planet Mark

PlanetMark Empowering change for a s future.

f"f"? Empowermg CHAGE © R

for a brighter future.

We are contributing to the Decade of Action with the Planet Mark, =5-_ "

~\\ll,' ’%
PlanetMork o \ 2

\é‘

M, Weare 729y holders

of Planet Mark
PlanetMark Empowering change for a gaipiee future.

X ~
|

_’

i

We have committed to a
Decade of with the
Planet Mark, join us.

Enipowering

GHAGE for a
brighter future

1
R

PlanetMark
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Business impact areas

Poll: Choose 3 focus areas

¢ B ' @ b

Building Waste Travel Procurement Water

Moo vm e

Social Value Engagement Communication Other

©2021 PlanetMark
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Building:
Electricity, gas and
water

General guidance:

A Turn off equipment (computers, printers
etc.) & lights when not in use

A Only boil the kettle for as much water as
you need

A Invest in energy efficient items when it is
time to upgrade.

A Install a smart meter to track usage.

A Fit water saving fixtures (to taps, showers,
toilets) & checking for leaks or drips

A Reduce heating and cooling (improve
insulation, use draught excluders, double
glazing etc.)
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Travel .

General guidance:

A Encourage taking public transport, walking
or cycling to work

A Create a travel hierarchy for your
organisation to create a culture of
sustainable travel

A Use video conferencing instead where
possible

A Run efficient driver training
A Keep vehicles well serviced

AWhen itoés time to upgra.'
hybrid or electric Vehicles
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Waste.

General guidance:

AFol | ow tihethink refoise gedluce,
reuse, recycle.

A Rethink what you need in the first place,
and where possible do not buy or buy
recycled / recyclable.

A Measure what you recycle and report on
success.

A Where possible cut out single use plastic
altogether.
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Procurement.

General guidance:

A Switch to a renewable energy supplier.
A Use recycled paper.

A Use local suppliers to reduce miles
travelled.

A Use suppliers who are open about their
ethics, supply chain, carbon reduction etc.

A Create an ethical & sustainable
procurement policy
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Social Impacts.

General guidance:

A Build in social justice: ensure diversity and
equality.

A Run volunteering days.

A Employ locally.

A Provide training and work experience for a
less traditional route into work

A Donate to local organisations.

A Think about staff perks e.g. rewards &
recognition.
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Engagement

A Handbooks & staff inductions

A Knowledge sharing i sustainability
briefings, workshops and events

A Data gathering

A Solution brainstorm

A Planning and strategy development
A Project implementation

A Round tables

A Internal competitions

©2021 PlanetMark
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